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Welcome Backit's been a long two yealrs

Catching umand moving onfrom COVIBE19
Who knew that 2020 would be the year everything in tourism would chaige?shutdown
occurredin March, leavingveryone wondering how it would end for our tourism econoffiye

uncertainty of the pandemic and the mandated shutdowns to stop the spreaddatad tourism

globally It highlightedjust how fragile the tourism industry is and how important it is to the
world economy.Locally, here was a greater fedaourism would decline by more than 30%, making the actual
decline of 21.1% look likegaft. While Cape May County saw the smallest percentage decline, in real dollars the

loss in tourism direct spending was $1.54 billion.

As we recoveand, in some casesurpass predovid tourismrecords we are looking at a very different customer
workforce, and business modeHeadnginto 2022, he labor shortagand supply chain interruptiowill continue
to impactour businessednflation willimpactbusinesses andisitors Reports of a growing economy are not

convincing familiessathey feel the crunch iaveryday expenses.

The three biggest components of a household budgethousing gasolineand foodthey account for63% of the
average household budget amdntinue to be thdargest contributors to inflation according to theJ.S.

Department of Labar These costs will only further the impact on discretionary spendiéayings are dwindling as



family look for ways to keep up with rising coiiscing somdo axe the family vacatioaltogether. Not exactly

what we want to heaas we try to move past the pandemic.

After two years of travel restrictiongacation trendiave changedyeingjust satisfiedwith your vacation
experiencdsn't emough. Today's traveles in pursuit of adventure, experientj@nd authenticvacations The
good news is, @iny have saved over the past two yeplanningto takethat big"bucket lis€ vacationthey have
been dreaming aboubr years, or maybg@ist while quarantining.For others vacation plansneanreuniting with

families and friend$o rekindle oldand make new memories.

Travelers are willingnd ready but there are other concerns that can change their plans. New variants are causing
about 20% of travelers to stay at horagain this yearlnternational conflcts, inflation andising fuel costsire

cited asmpactngtravelers plans for 2022. Flexibility is needed for a variety of reasBaby Boomers are

reluctant to book vacationand the closeéo-home destinations drive vacation is mappealing The purchase of

travel insurance is on the risad flexibility to cancel and or move travel dates is a serious concern.

The rising cost of airfare has pushed many to consider close to home vacatio@sp@d/lay County can deliver
onunique and authentic vacationsloseto-homein many ways. The charm and attraction of the county is based
on authenticity. The absence of chain hotels, restaurants and retail are all part of the cultural trend in travel.
Hometown, homespun and homemade are wkravelers are seeking in a vacation experience. Cape May County
oozeslocal charm throughout all 16 municipalities. It is much more than beaches that attract visitorslertey
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Cape. Museums and historic attractions connect the county's rich lgeriback330yearsandbeyond.Making our
history their history connects the dots between what was happening in Cape May County compared to what was
happening nationallyNatural areas fit well into the trends and offers outdoor activitiest to mention lots of

social distancing opportunities, for those who feel safer in less crowded aBaabng is a huge attraction, along

with hiking, biking and outdoor sports.

Tourismwasmost affected by the Cowitl9 pandemic, impacting economies, livelihoods, public services and
opportunities on all continentsThe U.S. gperiencedthe biggest tourism revenue loss due to the pamie,
losing$147.245 billion in the first ten months of@20. The global economy lost an estimated $4 trillion over 2020
and 2021.International tourism and its closely linked sectors suffered an estimated loss of $2.4 trillion in 2020 due to

direct and indirect impacts in international tourist arrivals.

Cape May Countlyas weathered hurricaney, 2 NI S, bedhe3asiBnsand rainysummerweekends and still
came out ahead witlsteady annual increas@s directtourism spending Nothing can compare to the impact the
County tourism industry experienced from COMHED We were hitting record numbers in tourism direct spending
and our resorts were making the 'best of' lisits prestigious publication polling’he Jersey Cape was the 'it’
destination to go for summer vacationera. publicity audifor Cape May County found 43 articles written over

the pastyear with aconservative PR value of $2 million

Recovery is not enough, it womttakeup whatvas lost in 2020. One of the most perishgiteducts inthe



tourism industry is the room night, when lost it can never be madeTie battle now is to find ways to espd

the seasorin an attempt torecoup what was lost.

The Jersey Cape is the "cobazk kid" with a recover rate of 96%ne year after the worst decline in tourism
spending on recordEconomic impact numberdatingback to 1994reportedthe countysurpassed?2 hllion in
tourism expendituresCape May County erpenced slow but steady growth over tgearswith hitting nearly $7
billion in 2019 The only year Cape May County experienced a loss in totgssenue was 2020, and fortunately

that was short lived.Included in this report is the 2020 economic impact data and the 2021 data just released.

Cape May and Atlantic Counties are the 'big dogs' in the state and lead all other counties in tourism expenditures.
The pandemic clearly showed the importance of beachism with the four beach counties generating 54.6% of

the total statewide direct tousm spending in 202Wisitationto the State was down 27.2%, witHass of 31.6

million visitors. Cape May County lost 19.7% of visitors or 2 million people, compared to 2019. Cape May
County's visitors represented 9.6% of all visitors to New Jensayly 1 in every 10 people who came to the state,

visitedthe Jersey Cape for vacation in 2020.

The economic impact data f@020 fiows the impacof COVIEL9, the county experiencedzil.1%oss.With a

recovery rate of 96%, will not recoup whatvas lost in 20201t is said one of the most perishable things in the
tourism industry is the room night, when lost it can never be made up. You can rent a room only one night, when
AliQa y2i0 NBYUWUSR @&2dz ySOSNI 3SG AdG oF Ol @



2020Cape May County Tourism Eaamic Impact

Total Direct Tourism Expenditures in 2020 $&s148.2 Billion
This represents a loss of 21.1% ($1.54 Billion) 20&9©

Lodging Food/Beverage Retail Recreation  Transportation
$2287.6 B $1308.2 B $994.4 M  $529.2M  $318.8 M

Cape May County rankedin tourism expenditures and experienced the lowest decline statewide.
V Lodging took the biggest hit with a loss of 14 &%$383.7 million.
V Retail saw a loss of 37% or $367.5 million.
V Food andBeverage saw a decline of 25.6% or $335.8 million.
V Statewide visitor spending declined 3%&r$17,091.2millionin 2020
Cape May County outpaced all other counties in the following:

V Food & Beverage
V Retall

V Recreation

V Rental Incom

State and Local Taxe$566.7 million- $1.55 million per day
Rental income exceeded $2.1 Billion

Visitation- $8.2 million

Occupancy Tax Collectie$9,973,625.30



2021 Cape May County Tourism Economic Impacts

Total Direct Tourism Expenditures in 2021 w&6622.3 Billion
This represents an increase of 22.5%2@ 3.3 Billion) over 2028nd 17.7% of State total.

Lodging Food/Beverage Retail Recreation  Transportation
$27516 B  $1529.8B $1266.6 B $661.1M $413.5M

+$464 mil +$221.6 mil +$272.2 M +$131.9m +$94.7 m

+20.3% +16.9% +27.4% +24.9% +29.7%

V Cape May County ranked 2sthtewide in tourism expenditures. (Atlantic County 1st)
V Cape May County's recovery rat®#&o vs2019, the highest recovery statewide.

V Cape May County outpaced all Counties in Food & Bevdrajailand Recreation.

V LodgingFood andBeverage eseeded 2019 expenditures (full recovery)

V Employment, State and LocCBdxes ad Visitation exceeded 2019 (full recovery)

Direct Employment 28,304 48.66 of County Share (10.5% of State Total Share)

Total Employment 36,837 63.%0 of County Share

State & Local Taxe$615.2 million +10.4% (13.4% of State Total Share) $168 million per day
Rental Income was$2.4 billion

Visitation- 10.3 million- 26.9% increase over 202Q% increase over 2019 (full recovery)

Occupancy TaRollection- $16,297,89265, 24.5% increase 2019 )21, 63.4% increase 2020 vs. 2021



Recovenfrom the pandemian the lodging sectowasreactedin mid-2021,the loss in occupandgxin 20200f
$344.9 millionwas recouped by July 2021 and by Augustasspd the 2019 amounDccupancy tax is a metric
used to measure overnight stays. The average overnight visitor to Cape May County spends $S&Mgt
stay, per person.The average daily spend is $165 per day, per person, the highest daily tatgideaRecovery in
lodgingwaswell in advance oivhat the expertavere predicting Somesegments of the tourism industry such as
air travel continue to struggle to cever with many experts not expecting a return to {2@19 level until 2023,
with experts predicting that 63% of internationaitel will fully returnin 2024 or laterCape May County saw a
96% recovery in 2021.

The unintended consequence$the pandemidravel trends have changed pe€OVIDand many of the changes

will work wellfor Cape May Countyisitor trends such as road trips and outdoor experiences will give us an
advantage as we move into the 2022 seasidmeimpactof the pandemic was devastating the entiretourism

industryin New Jersey with a loss 85.8%in dired tourism expendituresCape May County experienctdte

lowest percentage loss in tourism direct spendstgtewide down 21.1%compared t02019 however, that was

not good newsThe actual loss in dollars is a very different story, Cape May County saw a decline of $1.54 billion in
direct tourism spending during the height of the pandemic, the second largest hit in New dteeptiantic

County that aw a 37.7% loss due to the COVID restrictions that greatly impacted the gaming industry.



Cape May Countyent from $8004.9 in 2019 to $48.2 in 2020, this knocked us back to 2013 levels in direct
tourism spending (2013%$5.519 billion), #ears of grovh evaporated in 2020Visitation to the Jersey Cape was
down 19.®6,goingfrom arecord 10.2 millionvisitorsto 8.2 million in 2020, the second highest visitor level after
Atlantic County. Atlantic County nearly doubled the number of visitors to Cageddanty, yet generated less in
actual tourism spending, according to the Tourism Economics report. However, nearf83%)of the visitors

to New Jersey went t€ape May and Atlantic Countiese in three people who visited New Jersey went to either
Atlantic or Cape May Counties. Additionally, nearly one in every three dollars spent by visitors in New Jersey,

35.1% ofthe total tourism spending was generated in Cape May and Atlantic Counties.

In spite ofthe losses, Cape May Courggnerated the highdsdollaramount in total direct tourism spending
statewide in 2020¢utpacing Atlantic County for the first time. To further put the losses in perspective, the
amount of tourism dollars lost in Cape May County was more than tla ambount generated in3.otherNew

Jersey Counties. Let me repeat that, lav&t more than 15 of the 21 counties in the stageneratedin 2020.

CapeMay 2dzy 18 Q& HAnHn RANBOG (2dzNRAay aLISYRAYy3I NBLINBaSyl:
Jersey. Almost one in every five tourism dollars generated in the State was spent in Cape May County. This comes
down toan average 0$14.9 millionspent every dayInterestingly, the amount of State and Local taxes collected

in Cape May County increased by 0.2% or $2.3 miNMitors generated $4.6 billion in state and local taxes,

which is equivalent to $1,400 in tax savings for every househdliw Jersey



After a loss 06,039direct tourismjobs in 2020Qwith a total 0f23,265compared to 2019 witl26,981total jobs,

the county saw a rebound of 10.58%62021 Drect tourismemploymentwas28,304jobs, an increase over 2019
despitethe labor shortage This is a record number of jobs and represents 48.68eotounty's share of
employment. The number of total direct and indirect jo§86,837 and represents 63.3% of the county's share of

jobs.

To give you a better idea of the impact of tourism, simple math indicates that roughly 30%, or 1 in 3 of the winter
population of Cape May County is employed in touriStatewide, isitor activity directly supported 270,600 jobs

in 2021. Comparing thisithh the direct employment in other industry sectors, tourism would rank as the 9th
largest industryn New Jerseyin 2020, tourism ranked 12th, after its 6th ranking in 20I®urism supported

more than 430,000 jobs when indirect and induced impactscaresidered, an increase of nearly 37,000 jobs in

2021. This represents 8.1% of all jobs in the staieone out of every twelve jobs in New Jersey.

Based orOccupancy Tax reports, releadeglthe New Jersey Treasury, Cape May County recovered from the
losses in lodging within one year of the lifting of the shutdown otdier April 2020, the County saw a loss of 99%

in Occupancyax compared to April 2019. April 2021 Occupancy Tax Collection registered an increase of 23.7%
more than 2019.Record months iduly and Augus2021, generated more than $4 milliam Occupancy taxhis
amounted tomorethan any county generated in a singienth, let alonejn two consecutivenonths Thisdidn't

happen withouta lot ofhard work,passion ad a little bit of desperatiofirom the business community
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2021- Cape May County VisitdProfile - 329% response rate

Visitor Return Rate

Conversion Rat@ctually ame in 2021)
Couples (party of 2)

3-4 people

5-6 people

More than 7

Travel w/Familfwith children
Travelw/Spouséno Children
Travelw/ Exterded Family
TravelCouple/Friends

Solo Travel

Day Trip

2-4 nights

5-6 nights

1 Week

More than 1 week

First Time Visitor
Visiting over 20 gars
More than 1 tripto CMQper year

COVID Did Not Impact Vacation
COVID Did Impact Vacation

90%
88%
45%
30%
14%
8%

25%
32%
24%
11%
2%

3%

28%
15%
29%
18%
8%

39%
63%

85%
14%

Age

18-24 <1%
25-35 6%
36-45 9%
46-53 14%

54-71 57%
over 72 11%

Travel Season

Summer 84%
Fall 38%
Winter 13%
Spring 23%

Top Markets
New Jersey
Pennsylvania
New York
Maryland/DC
Other

Vacation met Expectations

Yes 96%
No 4%

29%
31%
19%
9%

12%

Vacation Expenditures
Under $1,000 24%

$1k- $1.5k 18%
$1.5K- $2k 22%
$2.5Kk- $3k 12%
Over $3k 19%

Top Reasons for
Vacationing in CMC

Safety & Security79%
Relaxathn 75%
Value 70%
Family Oriented 50%
Quiet 44%
Close to Home 38%

Top Attractions

Beach 90%
Dinning 88%
Shopping 78%
Boardwalk 70%
Wineries/Brewery50%
Historic/History 28%
Eco/Nature 26%
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Occupancy Tax CollectierRecord collection rates in July & August 2021

Occupancy Tax is a 5% charge levied on hotetel and Bed and Breakfast Inn room ratand serves as a metric

to measure overnight staydunicipalities can add up to 2% to this tax for local programs and profectaipancy
Tax revenugives us hardumbers to use t@ gaugedourism growth or declines month over month. This report
is also a glimps® measure all tourism sectors such as food and beverage, ne&aikation andransportation.
Historically, a lodging goes, so do the other sectors.&arage the overnight visitor to Cape May County spends
$374 per person, per daf@2ccupancy tax funds Tourism, the Arts and History with approximately 50% of the

revenue collected going to fund those three entities.

[ LIS al & 202Rlabhying thdusty surpassed the Occupancy Tax collection fire 2019, which was a
record yeaiby $3,207,625.35 Based on the yeagnd Occupancy Tax collection report for 2021, the County saw an
increase in collection over 2020 88.8%, and an increase of 24.5% 020d.9.Rental income surpassed 2019 with

more than 2.4 billion collected.

Cape May County saw an increase in Occupancy Tax collection in ten of the twelve months in 2021. January and
February saw a decline over 2019 but made up for those two months dinengalance of the year. July and

August were record monthsith the largest collection rate recorded, outpacing all other counties in New Jersey.
Astrong fall and early winner saw an increase of ne2iBpover 2019 Signs of recovery started show in fall

2020 with September and October outpacing 2019.
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2019 vs. 2021 Cape May County Dae Occupancy Tax Collection

January

2019

$98,007.52

February $128,585.65

March
April
May
June
July
August

$192,916.18
$347,885.17
$879,397.47
$1,988,580.76
$3,393,974.11
$3,602,147.72

September $1,424,277.38

October

$515,546.71

November $227,542.23
December $291,470.32

Total

2020

$131,955.20
$149,140.98
$66,338.94
$3,058.96
$28,340.70
$1,060,131.65
$2,633,125.44
$3,329,102.57
$1,671,693.29
$549,080.26
$188,113.25
$163,544.06

$13,090,251.22 $9,973,625.30

2021

$91,115.13
$110,713.91
$230,452.64
$430,513.47
$1,145,092.87
$2,526.201.65
$4,185,844.17
$4,114,143.24
$2,004,557.74
$791,277.33
$308,286.30
$359,694.20

$16,297,892.65

Increase/decrease

7% decrease vs. 2019
13.9% decrease vs2019
19.5% increase vs 2019
23.75 increase vs 2019
30.21% incase v 2019
27.04% increase v 2019
23.33% increase v 2019
14.2% increase vs 2019
40.7% increase vs 2019
53.5% increase vs 2019
35.49% increase vs2019
23.4% increass 2019

24.5% increase 2019 vs 2021
388% increase 2020 vs. 2021
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Cape May County Occupancy Tax 2021 vs.

2019 Cape May County Occupancy Tax 20z
$4,500,000.00 2019

$4,000,000.00
$3,500,000.00
$3,000,000.00
$2,500,000.00
$2,000,000.00
$1,500,000.00

$1,000,000.00 $16,2957,892.6
$500,000.00
$0.00

$13,090,251.2
2

Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

=9—=2019 —=@=2021 = 2019 = 2021

Second Homes47%or 56,4000f all second homes in New Jersey are located in Cape May County

Nearly 50% of all dwellings in Cape May County are considered second or vacation homes. Rental income in 2021
was $2.4 billion.The second home sector is experiencing some changes since COVID that can impact the rental
sector. As more second homes amgrig used as vacation homes and or permanestdenceswe will see a

reduction in our rental inventory. Record home sales over the past two eaeskyrocketed and driven home

values up to record numbers. Cape May County is a very desirable |oetiarifers the quality of life that is
motivatingmany to purchase homes and reducing affordable housing for those in the service industry beth year

round and seasonal housing is adding to the labor shortage and impacting the tourism indwshgr areas.
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In April 2022, Cape
May County home
prices were up
10.2% compared to
last year, selling for
a median price of
$565K.
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the market
compared to 42
days last year.
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homes soldn April
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Redfin.com
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Cape May County Property Transfers 20021

CAPE MAY COUNTY CLERK'S OFFICE ANNUAL TRANSACTIONTOTALS

2005 206 2007 2008 2009 2010 2011 2012 3 2014 013 2016 2017 2018 2019 2020 2021
Mew Mortgages 20,186 15,813 13,621 9358 10,381 8545 5,49 9,909 9.158 5985 Tid4 7.877 9450 8577 G.205] 12,581 15,222
Discharge & Cancel Mongiges 16,690 13.492 12,257 10.039 11,591 F636 9.620 10,906 10,604 6,705 1616 8,392 10044 B.737 9,128 12,028 15,141
Deeds [ Property Transfers 11514 B30 7857 G460 5,669 5,680 5,729 6,577 580 6,248 7091 #.444 11465 11,249 11,537 11,770 14,076
Notice of Real Estate Settlement 7,026 6,455 4.875 6,159 5,661 6,787 6,238 4,928 6,032 8,597 8,210 2037 LLIL 11.514
Assignment of Morigage 1625 1,224 L9135 1.435 1.837 1196 1158 L.A71 2.163 1.551 1387 1354 1,533 1,225 1.454] 1,392 1,008
UCC Filings 1 0137] 613 583 568 485] 487 ki 878 625 [ BRY 1.268 1.623 1.001 1.138] 89S 1,382
Federal Tax Liens & Releases 533 ihl 413 312 650 [ 622 431 384 303 308 340 358 364 451] 126 230
Lis Pendens and Related Documents 600 Bh5 954 1,340 1, B0 a62 813 1. 1,404 1,245 1,305 850 631 ELD 304
Notary Public Oaths & Filings 424 416 356 411 355 337 369 304 356 158 354 386 331 411 308 306 454
Passporis 2041 2,044 2213 1.296 1,043 91 m 288 043 879 1081 1180 1371 1,085 1079 382 501
Business Trade Name Filings 362] 398 a5l 219 264 27 273 241 236 209 204 216 196 181 159 160 142
Other Recordings & Tr: 11,780 6,847 £.400 8.536) 8,247 0,944 9.651 @801 10,133 10,355 7.246 7,380 T.8M 974 7.875
Transuction Totals 76,309 57.515 56,128 45019 48,498 43,259 42,993 49,568 48.206 39,138 43,389 48,410 53.541 49.274 51,162 58,196 67.847

CAPE MAY COUNTY CLERK'S OFFICE REVENUE

2005 2006 T 2008 2009 2010 2011 oz 2013 2014 wis il 7 2018 01y 2020 iz
County Clerk Recording Fees (9 & 21 167455787 131582012 123301202 941.622.27 URE.135 85744362 81381698 96568176 919.012.09 704.403.57| TRU43T.50 B20.636.43 R52.524.80 SR12.946.00 §854.786.51 1.003,563.37 121440729
Fee Increase Effective 2/1/2002 5553 (10) 1,6689923.70]  1.316.553.40 1,185.035.60 896,152.40 971,152.50, 856,893.90 §49,222.00 990, 146,40 947.063.20 T08,962.00| TRY.742.50 B16.414.40 R28,550.30 §797.457.50 $839,513.90, LO43.07640)  1,260,120.60

28.6% RTF - County Portion (7)

3,442,869.50)

1,735.048.00

1,541,264.50

1.155,124.00

1,272,603 .00

1.362.586.50

LA0SH 750

1,562,914.00 1.705,216.43

1,940,063.60

2,140.204.67

2,713.501.99

$2.913,935.49

52,984,847 00|

3,844,650.99

4.8ET 984 50

Other RTF - County {8) 274098725 17RL618.000  1LST4ATTIO0)  108R144.75 401,651.00] 928,935 25 956,060.75|  1,147.95275] 1,154 1,223,373.04) 135079330 127318142)  1255511.50) $1346884.61 SI37401875]  1783,12308[ 2247724 50
Interest on Recording Account 4203685 48,229.86 51,526.75 1908243 4.990.61 2,585.73 480.61 648.92 862.24 1.469.66 1.900.42 4,803.47 10,382 37 §27.147.72 $50.238 46| 16,036.05 8231.20
Records Management Fees 4.736.47 4.939.88 5.305.78 4.289.23 5.298.94/ 4.534.21 5.105.15 4.250.77 4.395.65 4.331.47 3.992.67 3.732.20 3.763.73 $3,587.99 §3.602 46 1.989.70 299873
Revenue Total for Cape May County 9.604,113.64) 6360,137.76]  5785,200.15| 469055158 4,026352.83| 392209571 3088,171.99| 47I3698.10( 458806993 434665617 488492999 5067972.50) 5664.23478)  5.002.000.21)  6107007.08) 769243999 962146682
TRUSTFUNDS COLLECTED FROMRECORDING FEES (began 2017)

205 2006 2007 2008 2009 010 2011 2012 2013 014 w1s 2016 2017 2018 019 2020 021
Homelessness Trust Fund (19) 73,125.00 §76,530.00 $100,377.00 §162,486.00 $201,395.00
cRecording Convenience Fee (20) 19,146.00 $21,946.00 S6,616.00, 30.00 5000

TOTALRECEIPTS COLLECTEDBY THE CAPE MAY COUNTY CLERK'S OFFICE

2003 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

‘Total Receipts (inc. NJ RTF & Fees) 5493740185 33429.772.64] 30.934.425.29| 25.596.187.89| 17.956,134.98( 18.738.142.87) 19.722,143.92| 23.952.568.90) 23.803.421.43) 2518166354 28.623.270.11 395,40  34874.016.26) 3B.080.947.53]  39,704.568.56] 54.543.795.12| T1.504.548.99
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Top Travel Trends in 2022vhat do they want and where do we fit?

Followingtravel trends is key to our marketing efforts and was key to maovery. Once we discover what

travelers are looking for in a vacation, we quickly match those trends to what we have to offer as a destination and
include those trends in our messaging. We have a big advantage with beach vacations topping twugiust

after travel interests. The diversity of attractions afsaysinto the interest of travelers. Not many destinations

can boast of having beautiful beaches within minutes from woléss birding, outdooadventures andiineyards.

More often than notwe have most of what is top on the trend lisshow skiing is not ever goitgwork for the
Jersey Cape, but from a list of 11 Travel Trends for 2020, compiledrbpareCampwvefound severtrendsthat

fit well as we market our assets. As we develop our campaig work into our message the trends that appeal to
our visitors,and we can deliver.

1. Private Rentals- More than 47% of the dwellings in Cape May County are second or vacation homes with 53%
of them rented through realtors, homeowners, or online booking engifsaltors reported record rentals and

home sales during the pandemic and thiend continuesto dominatethe tourism story. Online booking engines
areagrowing part of the rental sector and one that we didn't have much data to measwevaluate. The

tourism department contracted with AirDNA in 2020 and the information was eye opeRiagtal poperties

listed through Airbnb and VRBO have increased 10% over the pas{3@2k6,725& 2022-7,404)

2. Road Tripsrss. Flights- Cape May County is a drive destination within a-8@2 radits of 30 million people.
We are perfectly situated to drawmillions ofvisitorsfrom a tank of gas away.

3. Domestic Traval For Now-- Airlines have not recovered from the pandemic with internatibitights
struggling with reduced serviceanceledor droppedflightsand skyrocketing cost8udget Travel and Road Trips
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are the buzz words for 2022 vacation planndistough May 5, 2022, there has been a 14deirease in number
of flight passengers versus the same time period in 2019. Thateiardo-date comparison.

4. Rebranding Travel InfluencersBloggersvere hit hard by the pandemic travel bs.and restrictions resulted in
fewer trips, they couldn'travel,and neither could their readerslany were forced to reinvented themselves and
focus on domestic travel, close hmme getaways and food.|dgjgers or Influencers have become trustadad-

party resources. We now rely on them as trusted journalists that can help tell our story and spread the word about
our destination.

5. Multi-GenerationalTrips and Vacatiorssometimesreferred toas the 3G (3 generation) traveler was gaining

in popularity preCOVID and continues to grow as families are looking for ways to reconnect in 2022 and beyond.
Cape May County has been catering to the mgsineration family visitors for many years wit8% of our visitors
returning for more than 20 year8aby boomers are our highest return visitor and have the discretionary income
to include children and grandchildren on their vacation to the Jersey Cape. THeesk(grandparents and
grandchildren traveler is also part of the trend.

6. Off-TheBeatenPath Tourism- Beyond our great beaches visitors can find wanllaks birdingind nature trails
accessible by walking, hikiagd biking.Fiing, kayakingnd water sports along with historic attractions,
wineries, farmlandand open spaces allow visitors to experience manytiodkbeatenpath adventuresCamping
has grown worldwide and continues to grow well beyond 2022.

7. More Mindful Experiences- We saw the increased interest of the conscientious traveler prior to GO%,1D
and while the environment ‘healedomewhatduring the travel restrictions, we will see more traveledsonvant
to preservethe worldand keept asthey found it or make it betterSustainable travel continues to be part of the
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planning and we will continue to see more traveleasicerned aboulimiting carbon emissions and turning to
G 3 NB/&cgtiéns anavellness retreatsBody, mim andsoul vacations are big.

AirDNA Year to YedReportMeasuringonline bookings Fel21-Feb 22

Last 12Months: Online Bookigs,Airbnb& VRBO
AIRDNA

Last Twelve Months February 2022 vs Last Twelve Months February 2021

Cape May - — Bool — Rate - —y
Property Type 2021 | 2022 |% Chg| 2021 | 2022 (% Chg| 2021 | 2022 |% Chg| 2021 | 2022 | % Chg| 2021 | 2022 % Chg
Entire Place B81 1004 [253% | 843 | 1,055 |25.1% | S8% | 65% |123%| 443 I 489 | 10.4% | 258 319 | 24.0%
Private Room 97 87 |-10353%| 97 B7  |-10.3% | S54% 45% |-16.2%| 207 272 |1 311% | 111 122 9.8%
Shared Reermn 0 0 0 0 0% | 0% 0 | o 0 0

Bedroams (%]

Hotel Compistudioand 1ber 996 | 151 |302%| 104 | 142 |365% | 59% | 65% |103%| 202 | 257 [270% | 118 | 166 |40.1%

Studio 23 19 [-17.4%] 15 15 | 0.0% | 54% | 73% [363%| 208 | 170 |-183%| 112 | 124 |11.4%
1 bedroom 93 132 |a19%| 89 | 127 |42.7% | 59% | 6a% | 7.7% | 201 | 264 |313% | 120 | 169 |41.3%
2 bedrooms 184 | 234 |27.2%| 175 | 227 |299% | 62% | 6% | 82% | 260 | 290 | 11.5% | 162 | 195 |20.6%
3 bedrooms 209 | 264 |26.3%| 203 | 255 |25.6% | 59% | 66% |11.3%| 337 | 369 | 9.5% | 201 | 245 |21.9%
4+ bedrooms 372 | 455 1223%| 361 | 431 |194%/| 55% | 64% |155%1 679 | 758 | 115% | 376 | 484 [28.8%|
Submarkets (*)
Wildwood 2,097 | 2219 | 5.8% | 1,956 | 2107 | 7.7% | 54% | 62% |143%| 333 | 362 | 8.7% | 181 | 225 |24.2%
Ocean City 1,296 | 1,370 | 57% | 1,218 | 1,301 | 6.8% | 61% | 68% |109% | 404 | #18 | 34% | 248 | 284 [14.6%
Sea Isle City 1,006 | 1,188 [18.1% | 998 | 1,068 | 7.0% [ 79% | 84% | 6.4% | 459 | 443 [ -3.6% | 363 | 372 | 2.6%
Stone Harbor 266 | 256 | -38% | 253 [ 239 | -55% | V4% | B0% | B5% | 628 | 601 | -44% | 464 | 482 | 3.7%
Avalon 635 | 625 |-1.6% | 624 | 595 |-4.6% | 84% | 86% | 2.5% | 653 | 637 | -2.3% | 548 | S48 | 0.1%
Lower Township 544 | B42 [18.0% ] 513 | 617 [203%] 61% | 66% | 6.9% | 343 | 369 | 76% | 211 242 | 15.0%
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Hitting the Road The return of the Road Trip
Road trips ardnigh on the list of travel trends again in 2022r service continues to be impacted by Covid, fuel

costs and cancelations. Thent-up demand to take a vacation continues to loom large over travel planners as
they seek ways to make upr two years of travel bans and restrictions. Domestic travel is expected to be strong

again in 2022 with international travel struggling to catch up togveid numbers

For some it's the year of the G.O.A.T. (Greatest of All Trips) and they araljangto make up for lost vacation
time. For others it's the fear of more lockdowns and they want to get in the most memorable vacation if that
happens again. Bucket lists are still a thing for not omliennialsbut baby boomers also checking ofkthlists.

A new survey by vacation rentalatform Vacasdound that 63%of Americans are planning to travel this summer
Three out of four travelers surveyed are goingstick to domestic travel again this ye#&his is music to our ears
since wedon't have acommerciakirport inCape May County and limited air service in Atlaftransportation is
also lacking with limited bus and car rental options.
V 57% will travel talestinatiors near the water (Lakes or Beaches)
36% will visit national parks.
20% of travelers are expected to travel for longer than a week during the summer
52% are planning to take long weekend vacations
38% of travelers are planning a summer trip betwéeand 7 days long.
46% of those surveyed indicated they will be traveling during the July 4th weekend.
55% of pet owners said they are planning to travel with their pets.

< <K<K <K <
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A new survey conductefdr Hiltonby Wakefield Research asked 1,000 American adults about their summer
vacation plans. More than ha$55%) ofesponderts who are pet owners are planning to travel wittethpets this
summer, so be ready foAdo beingadded to the reservatiorPet travelers are looking for amenities thater to
their pets thatinclude dog parks and dog friendly beachestdooreateriesandattractions.

While traveling with petssion the rise, he hottest trend in 2020is a focus on wellness activities wellness

centric travel, with98% of respondents siag wellness/wellbeing is a prioritfExperts predict that more than $60
billion will be spent on wellness tourism by 2026. Wellness tourism represents 20% of travelers in 2022 and is
growing.Wellness tourism appeals to men and women with 56% female, and 56% married or in a relationship.
Also, 48% are aged &, and 25% are agéd-65, with 17% under age 3®/ellness tourism for pets a thing.

Watch for pet spas and retreats that include checkups, grooming, obedience training, exercise and health care.

Wellness can banimmersive cultural experiencand includeunplugging fron devices, reconnecting with friends

and family or just focusing arlaxing,eating welland outdoor experience§.he Skycannaeport polled more

than 1,000 Americans in April and found that 33% of US travelers are dreaming of taking an "ultimate relaxation"
trip in 2022 with another 2% wishingor a "wellness holiday One way for selcaring is traveland includes

mental, emdional and spiritual welbeing.This trend is expected to grow by 21% through 202%ga on the

beach and other outdoor exercise activities add to the wellness traveler's wish list.

Digital detox tops the list for wellness traveleiiring the lockdownmost spent too much time sitting in front of
their devicesAneed to disconnect and put some distance between them and their digital devices while on
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vacation.Outdoor activities include animal encounters, nature emersions, community engagementaditern
medicine and natural healing, physical fithess, winde escapes, sustainable and authentic travel.

Tied into the road trip vacation is thultigenerationaltrips with extended families, some who haven't seen each
other in two yearsre planning toget together to rekindle relationships and make new memorBesach

destinations make for perfect gathering places for reunions and celebratory events. From 2019 to 2022 bookings
for 6 or more people has increased 5Ahile gas costs are rising, thaulti-generational road trip is less costly

than individual air tickets.

Cape May County experienced the return on the domestic traveler in 2020 and 2021, and with a 96% recovery
rate, we will undoubtedly surpass the 2019 record spendifigjitation surpased 2019 with 10.3 million travelers

in 2021.The tank of gas away marketing message will generate more visitors from withinrail@0@dius What

we will see in 2022 is the return of the Canadian visittuey will bolster our visitor base and inase spending.

Reconnect CanadaUnique to Cape May County is the high number of Canadians from the Province of Quebec
that come each summer and represen®% of our July and August visitov¥ith the borderreopening in

November 2021the Department of Tourism started a radio campaay two Frenckspeaking stationand ran

digital banner ads in early Decemb&heinitial message wasimply that we missed them and welcome them

back during the summer month$he campaign was successful and new ads will continue to run througfiBely.
Reconnect Canada campaign will be a-fear campaign that wixpand throughout the Province of Quebec and
into parts of Ontario.
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Got Camping?What's more 'off the beaten path' than camping

GLOBAL
CAMPING AND
CARAVANNING
MARKET

TBRC's Exclusive Opportunities And Strategies Report

ed from The Business Research Company
earchcompany.com

The camping and caravanning market consists of
sales of camping and caravanning services and
related goods by entities (organizations, sole traders,
or partnerships) that operate sites to accommodate
campers and their equipment, including tents, tent
trailers, travel trailers, and RVs (recreational
vehicles), as well as those that operate sites with
holiday camps, parks with chalets, static caravan
accommodation and associated facilities such as
toilets and showers, laundries, restaurants,
convenience stores, swimming pools, patio sites,
games, horse riding, fishing, entertainment
complexes, fairgrounds, and others.

O O
North America was the
largest region in the global
camping and caravanning
market, accounting for
nearly 46.3% of the total
in 2020
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